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ʋɼʂ 37.017 : 338.46 

ʀʨʠʥʘ ɺʠʢʪʦʨʦʚʥʘ ɹʘʣʘʥʜʠʥʘ, 

ɺʘʣʝʨʠʡ ɽʚʛʝʥʴʝʚʠʯ ɽʞʦʚ 

ʛ. ʐʘʜʨʠʥʩʢ 

ʈʝʛʠʦʥʘʣʴʥʳʝ ʪʨʘʜʠʮʠʠ ʢʫʧʝʯʝʩʢʦʛʦ ʤʝʮʝʥʘʪʩʪʚʘ ʚ ʬʦʨʤʠʨʦʚʘʥʠʠ ʩʦʮʠʘʣʴʥʦʡ 

ʦʪʚʝʪʩʪʚʝʥʥʦʩʪʠ ʦʙʫʯʘʶʱʠʭʩʷ ʚ ʢʫʨʩʝ çʆʩʥʦʚʳ ʙʠʟʥʝʩʘè 

ɺ ʩʪʘʪʴʝ ʨʘʩʩʤʘʪʨʠʚʘʝʪʩʷ ʧʨʦʙʣʝʤʘ ʠʩʧʦʣʴʟʦʚʘʥʠʷ ʨʝʛʠʦʥʘʣʴʥʳʭ ʪʨʘʜʠʮʠʡ ʢʫʧʝʯʝʩʢʦʛʦ ʤʝʮʝʥʘʪʩʪʚʘ ʢʘʢ 

ʚʦʩʧʠʪʘʪʝʣʴʥʦʛʦ ʨʝʩʫʨʩʘ ʚ ʢʫʨʩʝ çʆʩʥʦʚʳ ʙʠʟʥʝʩʘè. ɸʢʪʫʘʣʴʥʦʩʪʴ ʠʩʩʣʝʜʦʚʘʥʠʷ ʦʙʫʩʣʦʚʣʝʥʘ ʥʝʦʙʭʦʜʠʤʦʩʪʴʶ 

ʬʦʨʤʠʨʦʚʘʥʠʷ ʫ ʦʙʫʯʘʶʱʠʭʩʷ ʥʝ ʪʦʣʴʢʦ ʧʨʦʬʝʩʩʠʦʥʘʣʴʥʳʭ ʧʨʝʜʧʨʠʥʠʤʘʪʝʣʴʩʢʠʭ ʢʦʤʧʝʪʝʥʮʠʡ, ʥʦ ʠ ʮʝʥʥʦʩʪʥʦʛʦ 

ʦʪʥʦʰʝʥʠʷ ʢ ʩʦʮʠʘʣʴʥʦʡ ʦʪʚʝʪʩʪʚʝʥʥʦʩʪʠ ʙʠʟʥʝʩʘ, ʯʪʦ ʩʦʦʪʚʝʪʩʪʚʫʝʪ ʩʪʨʘʪʝʛʠʯʝʩʢʠʤ ʟʘʜʘʯʘʤ ʨʦʩʩʠʡʩʢʦʛʦ ʦʙʨʘʟʦʚʘʥʠʷ. 

ʅʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ ʠʩʪʦʨʠʢʦ-ʢʨʘʝʚʝʜʯʝʩʢʠʭ ʠʩʪʦʯʥʠʢʦʚ ʚʳʷʚʣʝʥʳ ʠ ʩʠʩʪʝʤʘʪʠʟʠʨʦʚʘʥʳ ʪʨʘʜʠʮʠʠ ʢʫʧʝʯʝʩʢʦʡ 

ʙʣʘʛʦʪʚʦʨʠʪʝʣʴʥʦʩʪʠ ʚ ʖʞʥʦʤ ɿʘʫʨʘʣʴʝ (ʜʠʥʘʩʪʠʠ ʌʝʪʠʩʦʚʳʭ, ʉʤʦʣʠʥʳʭ, ʃʝʱʝʚʳʭ, ɻʫʩʪʦʤʝʩʦʚʳʭ), ʦʧʨʝʜʝʣʝʥʳ ʠʭ 

ʤʦʪʠʚʳ (ʨʝʣʠʛʠʦʟʥʳʝ, ʧʘʪʨʠʦʪʠʯʝʩʢʠʝ, ʛʨʘʞʜʘʥʩʢʠʝ) ʠ ʥʘʧʨʘʚʣʝʥʠʷ (ʩʪʨʦʠʪʝʣʴʩʪʚʦ ʭʨʘʤʦʚ, ʧʦʜʜʝʨʞʢʘ ʦʙʨʘʟʦʚʘʥʠʷ, 

ʨʘʟʚʠʪʠʝ ʠʥʬʨʘʩʪʨʫʢʪʫʨʳ). ʋʩʪʘʥʦʚʣʝʥʦ, ʯʪʦ ʨʝʛʠʦʥʘʣʴʥʘʷ ʩʧʝʮʠʬʠʢʘ ʤʝʮʝʥʘʪʩʪʚʘ ʦʧʨʝʜʝʣʷʣʘʩʴ ʘʛʨʘʨʥʦʡ 

ʩʧʝʮʠʘʣʠʟʘʮʠʝʡ ʵʢʦʥʦʤʠʢʠ, ʦʪʩʫʪʩʪʚʠʝʤ ʜʚʦʨʷʥʩʢʦʛʦ ʟʝʤʣʝʚʣʘʜʝʥʠʷ, ʧʦʛʨʘʥʠʯʥʳʤ ʧʦʣʦʞʝʥʠʝʤ ʢʨʘʷ ʠ ʚʣʠʷʥʠʝʤ 

ʩʪʘʨʦʦʙʨʷʜʯʝʩʪʚʘ. ʇʨʦʘʥʘʣʠʟʠʨʦʚʘʥʳ ʌɻʆʉ ʠ ʫʯʝʙʥʦ-ʤʝʪʦʜʠʯʝʩʢʠʝ ʢʦʤʧʣʝʢʩʳ ʧʦ ʦʩʥʦʚʘʤ ʧʨʝʜʧʨʠʥʠʤʘʪʝʣʴʩʪʚʘ, 

ʚʳʷʚʣʝʥ ʜʝʬʠʮʠʪ ʚʦʩʧʠʪʘʪʝʣʴʥʦʛʦ ʢʦʤʧʦʥʝʥʪʘ ʠ ʨʝʛʠʦʥʘʣʴʥʦʛʦ ʠʩʪʦʨʠʢʦ-ʢʫʣʴʪʫʨʥʦʛʦ ʤʘʪʝʨʠʘʣʘ. ʈʘʟʨʘʙʦʪʘʥʘ 

ʤʝʪʦʜʠʯʝʩʢʘʷ ʤʦʜʝʣʴ ʠʥʪʝʛʨʘʮʠʠ ʪʨʘʜʠʮʠʡ ʢʫʧʝʯʝʩʢʦʛʦ ʤʝʮʝʥʘʪʩʪʚʘ ʚ ʢʫʨʩ çʆʩʥʦʚʳ ʙʠʟʥʝʩʘè, ʚʢʣʶʯʘʶʱʘʷ 

ʮʝʥʥʦʩʪʥʦ-ʮʝʣʝʚʦʡ, ʩʦʜʝʨʞʘʪʝʣʴʥʳʡ, ʧʨʦʮʝʩʩʫʘʣʴʥʦ-ʜʝʷʪʝʣʴʥʦʩʪʥʳʡ ʠ ʦʮʝʥʦʯʥʦ-ʨʝʟʫʣʴʪʘʪʠʚʥʳʡ ʢʦʤʧʦʥʝʥʪʳ. 

ʇʨʝʜʣʦʞʝʥʳ ʬʦʨʤʳ ʠ ʤʝʪʦʜʳ ʨʘʙʦʪʳ: ʣʝʢʮʠʠ ʩ ʵʣʝʤʝʥʪʘʤʠ ʜʠʩʢʫʩʩʠʠ, ʨʘʙʦʪʘ ʩ ʠʩʪʦʨʠʯʝʩʢʠʤʠ ʠʩʪʦʯʥʠʢʘʤʠ, ʢʝʡʩ-

ʤʝʪʦʜ, ʧʨʦʝʢʪʥʘʷ ʜʝʷʪʝʣʴʥʦʩʪʴ, ʵʢʩʢʫʨʩʠʦʥʥʘʷ ʨʘʙʦʪʘ, ʚʩʪʨʝʯʠ ʩ ʧʨʝʜʧʨʠʥʠʤʘʪʝʣʷʤʠ. ʆʧʨʝʜʝʣʝʥʳ ʢʨʠʪʝʨʠʠ 

ʩʬʦʨʤʠʨʦʚʘʥʥʦʩʪʠ ʩʦʮʠʘʣʴʥʦʡ ʦʪʚʝʪʩʪʚʝʥʥʦʩʪʠ. ʈʘʟʨʘʙʦʪʘʥʥʳʝ ʤʘʪʝʨʠʘʣʳ ʤʦʛʫʪ ʙʳʪʴ ʠʩʧʦʣʴʟʦʚʘʥʳ ʚ 

ʦʙʨʘʟʦʚʘʪʝʣʴʥʦʤ ʧʨʦʮʝʩʩʝ ʚʫʟʦʚ, ʢʦʣʣʝʜʞʝʡ ʠ ʩʠʩʪʝʤʳ ʜʦʧʦʣʥʠʪʝʣʴʥʦʛʦ ʦʙʨʘʟʦʚʘʥʠʷ. 

ʂʣʶʯʝʚʳʝ ʩʣʦʚʘ: ʢʫʧʝʯʝʩʢʦʝ ʤʝʮʝʥʘʪʩʪʚʦ, ʙʣʘʛʦʪʚʦʨʠʪʝʣʴʥʦʩʪʴ, ʚʦʩʧʠʪʘʪʝʣʴʥʳʡ ʨʝʩʫʨʩ, ʩʦʮʠʘʣʴʥʘʷ 

ʦʪʚʝʪʩʪʚʝʥʥʦʩʪʴ, ʦʩʥʦʚʳ ʙʠʟʥʝʩʘ, ʨʝʛʠʦʥʘʣʴʥʳʡ ʢʦʤʧʦʥʝʥʪ, ʤʝʪʦʜʠʯʝʩʢʘʷ ʤʦʜʝʣʴ, ʖʞʥʦʝ ɿʘʫʨʘʣʴʝ. 
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Regional traditions of merchant philanthropy in the formation of studentsô social 

responsibility in the course ñFundamentals of Businessò 

The article examines the problem of using regional traditions of merchant patronage as an educational resource in the 

course ñFundamentals of Businessò. The relevance of the study is due to the need to develop in students not only professional 

entrepreneurial competencies but also a value-based attitude to social responsibility of business which corresponds to the 

strategic objectives of Russian education. Based on the analysis of historical and local history sources, the traditions of 

merchant charity in the Southern Trans-Urals (the Fetisov, Smolin, Leshchev, Gustomesov dynasties) are identified and 

systematized, their motives (religious, patriotic, civil) and directions (construction of churches, support of education, 

infrastructure development) are determined. It is established that the regional specificity of patronage was determined by the 

agrarian specialization of the economy, the absence of noble landownership, the border position of the region and the 

influence of the Old Believers. The Federal State Educational Standards and educational and methodological complexes on 

the basics of entrepreneurship are analyzed; the deficit of the educational component and regional historical and cultural 

material is revealed. A methodological model for integrating the traditions of merchant patronage into the course 

ñFundamentals of Businessò has been developed, including value-target, content, process-activity and evaluation-result 

components. Forms and methods of work are proposed: lectures with elements of discussion, work with historical sources, 

case method, project activities, excursion work, meetings with entrepreneurs. The criteria for the formation of social 

responsibility are determined. The developed materials can be used in the educational process of universities, colleges and 

the system of additional education. 

Keywords: merchant patronage, charity, educational resource, social responsibility, fundamentals of business, regional 

component, methodological model, Southern Trans-Urals. 

 

ɺ ʫʩʣʦʚʠʷʭ ʨʝʘʣʠʟʘʮʠʠ ʉʪʨʘʪʝʛʠʠ ʥʘʫʯʥʦ-

ʪʝʭʥʦʣʦʛʠʯʝʩʢʦʛʦ ʨʘʟʚʠʪʠʷ ʈʦʩʩʠʡʩʢʦʡ 

ʌʝʜʝʨʘʮʠʠ ʠ ɼʝʩʷʪʠʣʝʪʠʷ ʥʘʫʢʠ ʠ ʪʝʭʥʦʣʦʛʠʡ 

ʧʝʨʝʜ ʩʠʩʪʝʤʦʡ ʦʙʨʘʟʦʚʘʥʠʷ ʧʦʩʪʘʚʣʝʥʘ ʟʘʜʘʯʘ 

ʬʦʨʤʠʨʦʚʘʥʠʷ ʫ ʤʦʣʦʜʦʛʦ ʧʦʢʦʣʝʥʠʷ ʥʝ ʪʦʣʴʢʦ 

ʧʨʦʬʝʩʩʠʦʥʘʣʴʥʳʭ ʢʦʤʧʝʪʝʥʮʠʡ, ʥʦ ʠ 

ʫʩʪʦʡʯʠʚʳʭ ʮʝʥʥʦʩʪʥʳʭ ʦʨʠʝʥʪʠʨʦʚ, 

ʧʦʟʚʦʣʷʶʱʠʭ ʩʦʯʝʪʘʪʴ ʵʢʦʥʦʤʠʯʝʩʢʫʶ 

ʘʢʪʠʚʥʦʩʪʴ ʩ ʛʨʘʞʜʘʥʩʢʦʡ ʦʪʚʝʪʩʪʚʝʥʥʦʩʪʴʶ. 

ɼʠʩʮʠʧʣʠʥʘ çʆʩʥʦʚʳ ʙʠʟʥʝʩʘè, ʪʨʘʜʠʮʠʦʥʥʦ 

ʦʨʠʝʥʪʠʨʦʚʘʥʥʘʷ ʥʘ ʦʩʚʦʝʥʠʝ ʧʨʠʢʣʘʜʥʳʭ 

ʧʨʝʜʧʨʠʥʠʤʘʪʝʣʴʩʢʠʭ ʥʘʚʳʢʦʚ, ʦʙʣʘʜʘʝʪ 

ʟʥʘʯʠʪʝʣʴʥʳʤ ʚʦʩʧʠʪʘʪʝʣʴʥʳʤ ʧʦʪʝʥʮʠʘʣʦʤ, 

ʢʦʪʦʨʳʡ ʦʩʪʘʸʪʩʷ ʥʝʜʦʩʪʘʪʦʯʥʦ ʚʦʩʪʨʝʙʦʚʘʥʥʳʤ. 

ʆʩʦʙʳʡ ʨʝʩʫʨʩ ʚ ʵʪʦʤ ʦʪʥʦʰʝʥʠʠ ʧʨʝʜʩʪʘʚʣʷʝʪ 

ʠʩʪʦʨʠʯʝʩʢʠʡ ʦʧʳʪ ʨʦʩʩʠʡʩʢʦʛʦ ʢʫʧʝʯʝʩʪʚʘ, ʚ 

ʯʘʩʪʥʦʩʪʠ ʪʨʘʜʠʮʠʠ ʤʝʮʝʥʘʪʩʪʚʘ ʠ 

ʙʣʘʛʦʪʚʦʨʠʪʝʣʴʥʦʩʪʠ, ʜʝʤʦʥʩʪʨʠʨʫʶʱʠʝ 

ʧʨʠʤʝʨʳ ʩʦʮʠʘʣʴʥʦ ʦʪʚʝʪʩʪʚʝʥʥʦʛʦ 

ʧʨʝʜʧʨʠʥʠʤʘʪʝʣʴʩʪʚʘ. ɼʣʷ ʂʫʨʛʘʥʩʢʦʡ ʦʙʣʘʩʪʠ ʠ 

ʛʦʨʦʜʘ ʐʘʜʨʠʥʩʢʘ ʦʙʨʘʱʝʥʠʝ ʢ ʥʘʩʣʝʜʠʶ 

ʤʝʩʪʥʳʭ ʢʫʧʝʯʝʩʢʠʭ ʜʠʥʘʩʪʠʡ (ʌʝʪʠʩʦʚʳ, 




